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Key Driver of Halal Economy YidlLLlsoc

1. Growing population of Muslim

World population (1990 — 2030): Muslim versus Non-Muslim
9 L] L] L]
: Sizeable and growing Muslim
7 population worldwide
6
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Source: PEW Research Centre

2. Country Estimated Muslim
Population (mil)

Emergence of new market

Indonesia 204.6
Pakistan 178.1
India 177.3
Bangladesh 148.1
China 40.0



3. Halal Economy is huge and diverse

Estimated market size:
USD 2.3 trillion

Halal
products

Healthcare

Services

Hospitality
Services

Estimated market size:
USD 1.8 trillion

Islamic

finance

Estimated market size:
USD 20 billion

Halal is a value proposition
that exists within key elements
of the supply chain of the
intersecting industry sectors




Food Security Issues as a Driver of the Global Halal Market

Over 60% of the world’s

undernourished people live in Asia,
mostly Muslim-majority countries

Demand for food by 2050:
AN

70%-100%

- )

Global food price
Extreme poverty of
44 million in low and
middle-income countries

continue to rise
k Food Price /

Percentage growth in Agricultural \
Production

1990 2000 2010

/ Agricultural production\




Due to the potentials, the global interest on Halal Economy is Ml E
getting stronger

Global Islamic Economy Summit (Nov
2013) — Dubai has set a clear
measure of success

“The emirate will aim to be the
Sharia-compliant centre of the
world. Focus will be on Islamic
Banking and Halal businesses”.

Halal as key source of
contributor to Japan’s
economy by 2020

* Dubai is set to be the capital for
Islamic Economy

Sheikh Mohammed bin Rashid,

Vice President of the UAE and

Ruler of Dubai Domestic Halal
market is increasing

by 10% per annum

* g‘
G
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* Islamic Economy as a new area of
excellence for future growth

* OIC intra-trade especially in Halal
related sector will be increased via
Dubai competitiveness

February 2013

South Korea

Visioning to become
the main destination of
Halal tourism

Visioning to
become the center
of Islamic economy

Largest producer of
Halal processed food —
visioning to become the

Kitchen of the World

Visioning to become
the Google for Halal

Largest supplier of
Halal poultry to
Middle East

Largest supplier of Halal
beef to Middle East
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Challenges in Halal Economy

1. Awareness Gaps

Religious
matter?

Standards & Animal
Certification? Slaughtering?

Non-food /

services?

Meat / Food
only?




2. World Demand # Supply

Demand

1.8 bil Muslim

Value USD 680 bil
Halal food

Issues: Food Insecurity

» Global supply chain

Supply
Australia Beef
New Zealand Lamb
Brazil Poultry
Malaysia Processed Food,
Ingredients, Non-food
Thailand Processed Food

« Trade (especially intra-OIC is less than 15%



3. Protecting Halal integrity throughout the supply chain
‘From farm to fork”

Farming &
Processing

Packaging and

Farming input
T distribution

Manufacturing

Consumer
» Breeders + Livestock * Processed foods, » Warehousing « Supermarkets,
* Animal feed + Poultry cosmetics, personal * Repackaging groceries,
» Abattoirs care, chemicals etc. * Cold room restaurants, hotels

A Halal Logistic

Halal Logistics is the process of managing the procurement,
movement, storage and handling of materials, parts,
livestock and finished /semi-finished inventory both food and
non-food through the organization and the supply chain in

compliance with the general principles of Shariah Law. 11



Towards zero contamination with non-halal materials / ingredients
along the supply chain

/ 4 \ / “(
BROTH 1 GELATINE \ COLLAGEN
FAT DERIVATIVES * Flavor . * lce cream » Sausage casing
* Glycerin " = Soup *J ||+ Marshmallow g
* Mono & Di-glycende * Seasoning * Yoghurt
« Emulsifier i k - « Soft candy m LEATHER
» Creamer % 118 * Jelly ‘ 2\
* lce Cream \\ TEX“.’R'ZER" « Capsules . ,‘q /' Cysteine ™
*Margarine * Cosmetic 07 \Q’ « Tooth Brush \
=Tooth Paste w \. , NG v/ + Brush
\ -— * Bread Improver
N x ) . I - ‘ * Flavor
SHORTENING - FAT (LARD)
* Bakery biscuit < =

e R
.w

/-, Flavor

+ Seasoning
* Powder

« Bacon

« Pasta

* Burger

« Meat flash

\

~ BLOOD

= Activated Carbon
* Refined Oil & Water

Intestine
* Sausage casing
Pancreas

/~ Fermentation Media
* Medicine

* Sausage

« Microbial Products

~. | *Insulin

Enzyme
* Rennet
* Cheese

12
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Halal Malaysia is a National Agenda

Halal Industry Master Plan (2008 — 2020)

Objectives

* Malaysia as the global reference centre for Halal integrity know-
how

* Malaysia as the global leader in the innovation, production and
trade of a number of halal-related sectors

A new source of economic growth*

Services —
logistics,
Tourism,

Healthcare

Endorsed by Cabinet in 2008

Outcomes by
2020

Contribution by Halal
related industry to GDP
increased to 8.7%

Halal export increased to
RM50 billion

Halal exporters
increased to 1,600
companies

330,000 employment
opportunities in Halal
industry

14




Malaysia’s Halal ecosystem - various halal sectors co-exist and supported VIl

by proper certification system, infrastructure and human capital development
program

s Giobal Halal ™
Suppart Centre
ae1d B Malaysia

* Advisory centre

» Datawarehouse

* Knowledge dissemination tools

» Business and market intelligence

Refereng m 3& m
Halal as the i o R
new source of - s 'ﬂ!

economic
growth

Source: Economic Planning
Unit, Prime Minister's
Department

Halal food & beverages

Halal cosmetics & personal care

Halal Ingredients

Halal services (logistic, banking, takaful,
healthcare & tourism

Huma cture

m
Halal Talent Development Program
Halal Knowledge Workers

Halal Executives & Auditors
Syllabus in universities & colleges

Halal Industrial Parks
Halal R&D - testing lab
Traceability system
Standard & certification

Ministry: Ministry of International Trade and Industry

Industry Development: Halal Industry Development Corporation
Certification: JAKIM

Standards Development: Standards Malaysia

Enforcement: Ministry of Domestic Trade

M

oo
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Success stories in Halal Malaysia: Economic contribution adlll E

USDS8 billion investment *

* Including over USD3 billion investment in Halal Parks
y ¥ 3

3 2% §P.224 0
3 oA el

USD13 billion export 250,000 employment

» Contribution by over 1,000 exporters
» Largest exporter of Halal ingredients

* Including over 10,000 Halal skilled
workers

Global Reference Analysis Centre,
Centre Research & Development

Ly VSN
_ % @\Nf | I WORLD HALAL | .
+ 1stin the world and referred by people S\ CONFERENCE 2016 + Malaysia Halal Analysis Centre (MyHAC)
CNBC

from 150 countries Sl KUALA LUMPUR » Technology Park Malaysia (TPM)
» Halal Products Research Institute (HPRI)

Global Brand

*  World Halal Week
+ Halal @ CNBC, CNN and Bloomberg

16
Note*: Source from MIDA - based on 342 companies in F&B sector



Key Initiative in Promoting Investment

* Halal
nc sesinaren i e P arks

HALMAS is an accreditation given to
Halal Park operators who have
successfully complied with the
requirements and guidelines stipulated
under the HDC designated Halal Park
Development.

Special incentives for
operators and players:

* 100% income tax exemption for 10
years;

 Exemption on import duty on cold
room equipment;

* Double deduction on qualifying
expenditure

Key Achievements

Total Investment:

USD3.0 billion

Investors:

27 MNCs & 105 Local Co.'s

Total Employment Opportunity:
8,000

.|
Data as of February 2016



Investment - Malaysia is a home for various international brand that adopting ZI_!llTl E
Halal standard to penetrate Halal market

1. Halal Food and Beverages Other famous brand manufactured in Malaysia
C(\«\? 4 + Make Malaysia as Halal Centre of AJINOMOTO égﬂ{ m
= Excellence for Nestle world wide. . ?
i '‘BOH’ &) :
NeStle » Biggest Halal Producer in the world Bascs Prom Toow e Befifremen WQ};‘
2. Halal Ingredients
4 —
o » Taking full advantage of abundant Puratos KERR‘_” PureCircle
Carg'” halal raw materials (palm oil based)

in Malaysia — serve 70 countries

3. Halal Cosmetics, Personal Care & Pharmaceuticals

GARNICR
B B3 : .
B % « Regards Malaysia an important Hub i L’ON%
o i AP
et for Halal distribution to South East TAISHO B oS tikine
Unilevey Asian market

4. Halal Industrial Chemicals / Materials

SCHAEFER ' » r
77 * Regards Malaysia an important Hub ’
Reckitt

for Halal distribution to South East INCITI\| SUNACE TITAN

Benckiser . CHEMICALS
€ Asian market
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Key Initiative in Promoting Trade

ASEAN Economic Community

Ten countries in Southeast Asia are attempting to launch a
single market for goods, services, capital, and labor, which

has the potential to become one of the largest economies
and markets in the world

4 things to know

“The center of global economic gravity
is shifting toward Asia. Within Asia, it is
shifting toward the two giant
economies of the People’s Republic of
China and India”.

Source: ADBI. 2014. ASEAN 2030: Toward a Borderless
Economic Community

“If ASEAN were one economy, it would
be seventh largest in the world with a

s

combined gross domestic product of o,
$2.4 trillion in 2013. It could be fourth R
largest by 2050 if growth trends % K w—p
continue”. R Rl

Source: Speech by ADB Vice-President Stephen Groff. 2014. o
Berlin, Federal Republic of Germany

‘“ASEAN is one of the most open
economic regions in the world, with
total merchandise exports of over $1.2
trillion - nearly 54% of total ASEAN
GDP and 7% of global exports”

Source: ADBI. 2014. ASEAN 2030: Toward a Borderless
Economic Community

‘With  over 600 million people,
ASEAN's potential market is larger
than the European Union or North
America. ASEAN has the world's third
largest labor force that remains
relatively young”.

Source: Speech by ADB Vice-President Stephen Groff. 2014.
Berlin, Federal Republic of Germany
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Halal Hub to Hub Link the Global Halal Supply Chain

1. Enabling cross border Halal trade

2. Ensuring a controlled and efficient supply of Halal products to Muslims all over the world

Malaysia as gateway
to access Muslim market in

Europe
ASEAN 750 million population (6% Muslim)
High purchasing power U aatock
/ ! * Wheat, Maize & Rice
7 Europe s « Fruits
{. o Xinjiang,
\ -4 China * Processed food
. = ] * Livestock
J NS dao, \ .
A North o Qgr?in:‘o + Rice & Maize
+ Olive oil Afica Ningxia,
- Potatoes . T\ China /
« Vegetables & fruits N DD Indo- + Maize
: . China * Sugar
y \ 4 . * Soybean
Nigeria \ ), kN
+ Vegetables & fruits '." \\‘ A A ,"I
+ Maize i i . /
+ Yams & Cassava ! i , ;
'. ; South East Asia .
f / 250 million population . . Cassava
: \ (50% Muslim) + Chicken
Brazil \
Africa
* Poultry . .
« Maize 1 billion population Australia
+ Animal feed (40% Muslim)
+ Beef
+ Dairy products
New
Zealand
» Dairy

products



On-going initiative with PKFZ and Dubai Islamic Economy Development Corporation

Sourcing
Clusters

Sourcing of Halal products from
selected Agri-food clusters

(FZ

Puanl AND

An integrated 1,000-acre Free Zone
development situated in Selangor,
Malaysia

Owned and develop by Port Klang
Authority based on the Jebel Ali Free
Zone model

Gazetted as Free Zone for industrial
& commercial activities

Accorded the HALMAS status and
designated as the National Halal Park
in 2010

P &}\

Global Halal
Distribution

~Jatzg

Joid Aiar;:: Zon: 'h_w uﬁ__-..«-;:’;/

6,900 companies
150 Fortunes 500 Companies

USD 68.88 billion of Trade

21



Halal Industry Development Corporation Ml E

Key Roles Descriptions

1) Central implementation agency for key industry
Industry development initiatives
* Oversees implementation of development initiatives
Development * Works with relevant authorities and companies to address
gaps identified

 Promotes industries and liaises with investors and other
relevant parties

MALAYSIA
TRY O

% INTERHATIO AL

1) Referral agency for implementation of initiatives
Coordination of » Specifies key agencies involved and outlines roles and
responsibilities of each

Agencies
2) Coordinates the agencies’ activities

Focal Point for
Halal Industry
Development

1) Branding and promotion of products/industries and
of Halal

Support Function in

Halal Services 2) Training and consultancy services in Halal to

support certification

22
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Conclusion Adi24 m

» 1.8 billion Muslim population. Supply for Halal food and non-food products is not enough to
cater the demand.

« Challenge is to develop a more robust and efficient global supply chain benefitting Muslim
world

» Hence, opportunities are enormous.

Discussion / Q&A

X Global Halal ™
l“:' Support Centre
B Malaysia

Hotline 1800-880-555 Visit us at: www.ghsc.com.my


http://www.ghsc.com.my/publisher/ghsc

